Madi son Valley Area Prel i mi

Secti+omemographic Summary & Mar ket Revi

I n an attemptt hteo fdeatsd rbmito mpnu o & & godua té ind etrgh ean
Madi son &l aaerggamMmar ket analysis that |l ooks at
regamad retvhewsxi stimerfvdcmbrattietas has bleen under

following is a summary of tthhé&r basn ¢ ameadr
ondary Seandi aecAmeasi son with basic sports
t he National Sporting Goods Associati on.
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rvi ce THAree af:o cauqsu acfe att e  wi | | be toMseéiryent he
| IHHoywever the exact size of the geographic r
t he tfhaactidleivefh ® pa dapersiunhaarngle c onnaraviyde sarbea n

ident.i Thed Pri mary Service Area includes most
Harri son, Norri s, Mc Al I i ster, Enni s,cdSrhdeariydan
ServAceaexpands to include Willow Creek, Loge
Whitehall, Twin Briddess aryd i Was tvi Ysadall icdveatudirsfai.c
servisewidrieabe | i mited viosistptde d iadloaBrvddanlt] st I s

estimated that 7,000 people visit EnniThi anhnée:
| arge secondary mar ket to draw from for addit
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V a
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Service areas can vary in size ewi tihn tah ef atcyip @ <
aquatic center that includes theme and brand
try, current channel, interactive spray fea
[ generally havthanaldat ge®mas etfivaadc emaayt e€re pgoec
It

e gener al |l ap swimsortaquatic competition

en
Wi
S Ui

Most public focused aquatic cente2s3@mianvut é& e
driving distancenginnmmeat mor eBasedalupon the faci
thoroughfares, along with amenities included
decrease. Ot her factors impacting the use a
alrtneati ve servi dadeptoVvi cadressekivti &arbreat i ve ser vi
have an i mpact upon member ship, daily admi ss
progr ams.
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Madi son Vall ey Area

Servi c®t dAtriesat i cs and Compari son
Popul ati onnorC.ompar i

2000 Ce 2008 Es 2013 Pro
Pri mary Service 4,558 4, 785 5,019
Secondary Servi 12, 066¢€ 13,54¢C 14,839
Number of sHComwmp&moil slon:

2000 Ce 2008 Es 2013 Pro
Primary Service 1,995 2,147 2,274
Seondary Servic 5,068 5,773 6, 366
Number of Families Comparison:

2000 Ce 2008 Es 2013 Pro
Primary Service 1,995 2,147 2,274
Secondary Servi 5,068 5,773 6, 366
Average Household Size Compari son

2000 Ce 2008tEMmMi 2013 Pro
Primary Service 2. 25 2.20 2.18
Secondary Servi 2. 35 2. 32 2. 31
Uni ted States 2.59 2.59 2.59
Sourcle. S. Census Bureau and ESRI
The following is a demographic analysis
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Madi son Valley Area Prel i mi

Popul ation DisUtibutzi nog bgnaghr.iim®rey matc e oAr é &,
foll owing comparisons are possible.

Tabl-e 2APr8 m8ewvi ceAgler eDai stri bution

(ESRI esti mates)

Ages Popul at % of ITcNat. Pojg Di fferc«

-5 206 4. 3% 7. 0% 2. 7%

517 651 13. 8% 17. 3% 3. 5%

1814 3014 6. 4% 9. 9% 3. 5%

254 981 20. 5% 27. 4% 6. 9%

45 4 898 18. 8% 14. 6% 4. 2%

5514 850 17. 7% 11. 1% 6. 6%

6 5 4 502 10. 5% 6. 4% 4. 1%

75 + 391 8. 2% 6. 2% 2. 0%
Popul:ation 2008 census estimates in the different age ¢
% of Total:Percentage of the service area population ir
Nati onal PoPRedla¢mtomge of the national population in the

Di fference:Percent age beit fwleemendhe service area popul ati

Char+t 28P8 m8ewvice Area Age Group Distributior

OPri mary Ser
ENational P o

P P NN W

-5 5yrs-18-2525-4445-5455-6465-7475+

Thembgraphi c mak efBeryvoifc et hler e a, when compared
the national p d fhuwalt a vt ehdeyyf faermeea ntthatae sl ar géd4 popul
54 5664 -bHhambage gr ouwpasl laenrd pao p tbl, dtBL & A4 amddt R&

age groups. The greatest p o5 daigwe ovpwintgimc e
+6%6and the greatest25hignpd iywati-&u@ori ance in the
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Popul ation Di st
t

butUbinl iICoimp@r ¢ s ® u DPyri irkfgaear.yma t
Service Area, f

roi
he oll owing comparisons are p
Tabl-e2BPr8 m8eyviAcea Population Estimates
(U.S. Census Information and ESRI)

Ages 2000 2008 2013 Percel Perceil

Popul a Popul aPopul . Changit Change
-5 201 206 199 1. 0% 18. 1%
517 801 651 643 -19. 7% 3.4%
184 213 304 269 26. 3% 20. 1%
254 1,150 98 1 980 -14. 8% 0. 7%
45 4 759 898 836 10. 1% 27. 6%
55 4 596 850 1,05 76. 8% 69. 3%
6 5 4 445 502 614 38. 0% 25. 7%
75+ 395 391 426 7. 8% 24 . 5%

ChaBtPri mdeyvice Area Population Growth

O200
H200
02 0 1
[
-5 5yrs-1T78-2425-4445-5455-6465-74 75+
TabB,e |l ooks at the growt hs ofrr adm ctlhen e2 G W0 acgesn sgu
2013. It itshepg o | cexth @24 850586 557 6 5andwi7l5l+ see a
|ncrwmlsle§e-ﬁhnd4ﬁg5csumllI exper. enlkcte musilteche ase
t ha the mep Whatieadn Saefattes as a whole i s aging
growth numbers in the younge7® aigre tgheupgs pahc
groupings in communite eisn wthheihr apepuledtaitovenwy!
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Madi son Valley Area Prel i mi

Bel owtiesd Itihe distribution of thePrponfaatyat cen
Area based on 2008 population estimates.

Tabl-ePr@d mé@eyi ce Area Ethnic Population and Med

Et hni ci Tot al Pop Percent a Medi an A
Popul at i

Hi sptani 119 2. 5% 27.8

Whi t e 4,621 96. 6% 48. 3

Bl ack 4 0. 08% 15.0
Ameri can 37 0. 7% 46.5

Asi an 16 0. 3% 42 .5
Paci fic 0 0. 0% 0

Ot her 4 4 0. 9% 26. 3
Mul tiple 77 1. 6% 25. 6

20®P8 i madeyvice Area Total 47PORelsa dieon :

Sourcle. S. Census Bureau and ESRI

! The Census Bureau and BSRlandethoicdefineheteHesparic¢f
wi || find them to be great than 100 %. Hi spanic is inc
that it important to have asp bofoaygwewrmr rsear vaisd@rostsamdieng
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The cphiagt s bel ow simply provide a graphical r
TablCe on the previous page.

TabC,e | 1| WsTotdlilisprani ¢ Communi ty

OHi s p 4
HOt her

Tabl,e 1G] uzs-tWhat eonm. Ot her

Owhi |
EOt h

Tabl e C, I3dBlsaacka,t i Amer iAcamn| nd®iaan f i c Il sl and
Mul ti pl e Races

OBl ack
HAmeri can
OAsi an
OPaci fic
HOt her
OMul tiple
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Popul ation DisUtibutziong Ob0gnagSseconn ®d&maitean f o
the following comparisons are possible.
Tabl-D20Ne8 ondsaerryvi ce Area Age Distribution
(ESRI esti mates)

Ages Popul at % of T¢Nat. Pojg Di fferc«

-5 695 5.1% 7. 0% 1. 9%

517 2,053 15. 0% 17. 3% 2. 3%

14 1,096 8. 0% 9. 9% -19 %

254 3,025 22. 3% 27. 4% 5. 1%

45 4 2,466 18. 2% 14. 6% 3.6%

5% 4 2,094 15. 5% 11. 1% 4. 4%

6 5 4 1,227 9. 1% 6. 4% 2. 7%

75+ 884 6. 5% 6. 2% 0. 3%
Popul ation:2008 census estimates in the different age ¢
% of Total :Percemft atghee service area population in the a
Nati onal PoPRedla¢mtomge of the national population in the

Di fference:Percentage difference between the service ar

Char+t 20Xe8c ondSaerrye Area Age Group Distribution

34
2 5
2 G
185 OSecondary
14 BNati onal P
¥
-5 5yrs-18-2525-445-5455-6465-7475+
The demogr aphiSe cnoankdeaurpyw iod e t Aree a when compare

of the national populdatfif,emvyeintitmda cakeghthwt! at
t hdeb 4 ,-6 557 H5anageg 5groups and a slightlF,-sImé&xal | e
24 apridd a2ghe groups. The greatest p B5%6id4taigvee Vv a
catego+4% wanch the greatest 2nsegage veaw-agthraypce |
When comparPedm&oyvihicae t Sec o n Searr wArceea di spl ays th
charactwirtilstpEmckeat ages.
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Popul ati on Distributioni Compagi scoenmns by Agkor

SeconSdearrvyi ce Area, tbepsfaltbowosgi bbempari s

Tabl-e 2BXe8 ondSaerrywvi ce Area Popul ation Esti mates

(U.S. Census Information and ESRI)
Ages 2000 2008 2013 Percel Perceil

Popul a Popul aPopul . Changit Change

-5 621 695 740 19. 2% 18. 1%
517 2,319 2,05 2,11 -8. 8% 3.4%
184 680 1,09¢ 1,10 61. 9% 20. 1%
254 3,281 3,02t 3,24 1. 2% 0. 7%
45 4 1,965 2,46¢ 2,42 23. 6% 27. 6%
55 4 1,404 2,09 2,69 91. 6% 69. 3%
6 5 4 1,001 1,227 1,48 48. 1% 25. 7%
75+ 795 884 1,04 31. 1% 24 . 5%

ChabtSecondSaerryrieae P pul ati on Gr owt h

35 Q0

30 G6

2538

20 ¢o O200

15 @& H200

10 o 0201

50

-5 5yrs-1T78-2425-4445-5455-6465-74 75+

TabH,e |l ooks at the growth or decline in age gt
2013. 't i s projecHta i, bHatsoblbéedsadgrdcabegari ke
i ncrease,-1lwhaméd @Ggmaeups will experience a decr
that the popul ation of the United States as a
growth numbers in the younge7® aigr tgheupgs phc
groupinngsommunities which are relati®@flpastiadl
note would be tbhean#@Mdcl&mpe egrinuptshe as these w
primary users of an aquatic facility.
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Below is |isted dpwel dtiisdadmr itbwtr aacRecdnnbddemmvyips iec i
Area based on 2008 population estimates.

Tabl-&Sekondserrywi ce Area Ethnic Population and |

Et hni ci Tot al Pop Percent a Medi an A
Popul at i

Hi s pfani 418 3.1% 25. 5

Whi t e 12,935 95. 5% 45.1

Bl ack 14 0. 1% 27 .5
Ameri can 136 1. 0% 40. 3

Asi an 59 0. 4% 36. 3
Paci fic 11 0. 08% 28. 8

Ot her 180 1. 3% 29. 0
Mul tiple 205 1. 5% 24 .7

20®B& condSerryvi ce Area Tot dl54POBRpsel denba:

Sou+c&. Census Bureau and ESRI

2 The Census Bureau and ESRI do not define “Hispanic” a
wi || find them to be great than 100 %. Hi spanic is inc!
t haitmpiodrt ant to have as broag¢ of ygmnuundervti arediamg aofast I
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The cphiagt s bel ow simply provide a graphical r
Tabl enFthe previous page.

Tabl e F, |4TlousaHr aspaonc 1LPopul ati on

OHi s p 4
HOt her

Tabl el IF us t+tWhai it enhve2r O

Owhi |
EOt h

F, | -IBU satctkat idoomer3 AananndPanj fic | sl anc
pl e Races

< -
co
— T
-

OBl ack
HAmeri can
OAsi an
Opaci fic
WOt her

-4 OMul tiple
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Next, the median age and household income | ev
of these factors oafr epaprrtiincairpyatd eotne rinmi nreercsr e at i
medi an age, the higher the padarhtei diepetli oconf rpaatre
al so siescrassa t he i ncome | evel goes up when fact

Medi an Age:

2000 Ce 2008 Est 2013 Pro

Primary Servi 43.9 47 .9 50. 6
Secondary Ser 40. 9 44 .5 46.0
Nationally 35. 3 36. 8 37.7

ChaE+ Medi an Age

)]

— OPr i mar
BSecond
CONat i on

N W b~

2000 2008 2013

Asnot adcd -Ehatrhte me dihbewosaegrev ifcoes i gme dgsracdamenrd | tyhan t
Nati onal medi an age.
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Map 2d0fM& di_ an Age:

The maw ibkdmti fies tzhe maodddean!| bget rbayt es t he
secondary.sefifhiscseaadatews for a more acoupate d
mi ght be in | ocation or npagxiamikEryciesmtehei pr op

e 2008 Median Age
' ol (e o e
= /] 2\ W 45.9-52.4

43.9 - 45.9
41.1 - 43.9
32.2-41.1
[ ] 19.2 - 32.2

J

‘@._.Ir

a,

T3

o e | “ﬁhﬁu
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Medi an Household I ncome:
2000 Cer 2008 Est 2013 Pro

Primary Ser) $29, 58" $34, 21 $37, 28¢
Secondary St $31, 82 $37, 15 $41, 49:
Nationally $42, 16 $54, 74! $64, 04:
ChakF+4 Medi an Household | ncome

70090

6 000

50040

40080 OPr i mar

30040 OSecond

20040 ONation

10070

0

2000 2008 2013

I n the Primary Service Area the percentage of
yeard0®s compad4ew4otno a nati onal l evel. h&urthe
househol ds in the service area with353di an
compared to a | evel of 21.1% nationally.
I n the Secondary Service Area the percentage
per y3®343ciosmpar &d otho a54.a4 i on al l evel Furt he
househol ds i n the service area with3Ieai an
compared to a | evel of 21.1% nationally.
These stddatciasti ¢ haithdwmer o fenaihalmeayednie f or recr e
pur poses, but this assumptioownosmusf Madodoshpei he
Val Areegya .
Ball ard*King & Associ ates Padé& aif0
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Map 20DfM& di an | ncome:

The map beltohwe indeednitainf iheosuzsieph ochadddei inic lo mstnidsatreys t
service ar.ea Thiusndalrliews for a more accurate
more discretionary i ncoimei tnyi gthot tbheet itprea ql poacsaetdi o
centienr .Enni s

2008 Median Household Income Map
by ZIP
i 565.576 - 81,970
| $49.182 - 65,576
$32.788 - 49,182
J $16,394 - 32,788
] $0 - 16,394
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I n additiogathMe di @dagke and Medit an sl n capoenti anret t
Household Budget Expenditures. I n particul ar
fuel and publ i censteerrvtiaci ensmeattaom&gp rweictihel@t iaors nap
costiaffy I nhvthe services areas.iofhandabbmpaet
Primary and Secondtate Sefr vMecet ama@a to the S

Household Budg®t Expenditures

Pri mary Service SPI Average Amo Perce
Housing 56 $11, 845, 26. 1%
Shel ter 53 $8,197.7 19. 0%
Utilities, Fu 6 7 $3,048.0 7. 1%
Entertainment & 67 $2,477.9 5. 8%
Secondary Servi SPI Average Amo Perce
Housing 59 $11, 831. 26. 4%
Shel ter 56 $8,656.0 19. 3%
Ut i keist Fuel , 70 $3,175.5 7. 1%
Entertainment & 69 $2,545. 4 5. 7%
State of Montanct SPI Average Amo Perce
Housing 69 $13,764. 27 . 5%
Shel ter 6 6 $10, 324. 20. 6%
utilities, F 75 $3,440. 2 6. 9%
Eretrt ai nment & R 74 $2,738.6 5. 5%
SP | Spendi ng nPeox eans i @d m@adini edch att o ntuhmdbeN of 100
Average Amount TShpee nmatvier age amount spent per househol d.
Percent: Percent of the total 10/0%“bd eho@adomgl dvi ¢
utilities, Fuel , Public Service are a po
When you | ook at the Median Household | ncome
however i f you examine the Househdlad Buaegeatosl
l' iving in the Primary and Secondary Service

| ower t hanSRNuenbMat iodn al0 0.

® Consumer Spending data are der. from 2004 and

ved t he
Statistics. ESRI forecasts for 2008 and 2013.

Ball ard*King & Associates Padéeg aif0
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Summary of Service Areas

Pri maSer vi ce Area Demographic Summary:

The piopnmnlias expslicagerdo wtoh over the next 5 to
The popuwlsatlipom sde

The medigarne adtgesa ni & he n adt iiosn aelx paevcetreddg e to@am @ cr e
tdan tnhaet i onal average.

Householldoweirz et hiash Bheragetiondicating a | owe
with children.

Medi an houselhowdrhancome nsati onal l evel
Housing Spending Potenti al Il ndex i's signitf
i ndicating a potentially |l ower cost of | ivin
The predominate race in the area is White.

SecondSerryvi ce Area Demographic Summary:
The popul ati on silsogaxmwa dit eodsr etro tshlreomext 5 t o
Theupa@apgionl dsawnsity 1is

The median age is highed tbBamxpkbetadttonalnc
rate of the national average.

Household size is | ower than the national a
with children. Al s@r i mbey ve cammp Arred , wisthlre thh
againg.her

Medi an househower i nt@amet he nati onal |l evel an
Ar ea.

Housing Spending Potenti al | ndex i s signi f
i ndicating a potential hys|l owembecost af i hvil

Primary Service Area.
The predominate r.ace Iin the area is White

Ball ard*King & Associates Pade& oif0
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Py
@

creation Activities Participation

-—*méoo—|
o< T

e National Sporting Goods Association (NSGA

how Ansepencdntsheir | ei sure ti me. This info

rl ayofr apgaer ti ci pPaitmamy o%¢bwitcddeet Arema ne mar ke

|l e the focus of this study iisn daeguutastosc sof tth

dy . This information is important to cons
a guatnidc odehretrerpossi.bl e recreation spaces

Comparison with N@tilbinalng@tianf etmatsicon sfrom t
Association and comparing t hRerm mmairtyh Stehresr hed e mod
foll owing participation projections <can be
household income, regional popul ation and nat
Tab®Ge Ptairci pati on Rates

Acti vit’ Age | ncon Regi o Nati Aver:
Aerobic 10. 6¢ 9. 7% 15.8% 11.4 11. 9
Basket ball 7. 3% 7. 7% 10. 7% 9.1% 8.7%9
Exercise w/ 18. 9¢ 16. 6¢ 22.6% 19.9 19.5
Exercise We 35.5¢ 29, 5¢ 36. 2% 33.8 33.7
Running/ Jocg 93 % 7. 2% 13.9% 11.4 10. 4
Swi mmi ng 17. 5¢ 14. 5¢ 21. 4% 19.7 18. 3
Vol |l eyball 3. 7% 2. 7% 4. 8% 4. 5% 3.99
Wei ghHtting 10. 8¢ 10. 0¢ 19. 0¥ 12.5 13.1
Wor kout @ C 12. 3¢ 9. 3% 13.0% 12.7 11. 8
Age: Participataovear b@geé dPrbomarge SAreausi ng NSGA ag

categories
I ncome: Participati on 8 beassteidmadredt med2@0t heudfehombdyi
Service Area

Regi on: Participation basMauminhairregi onal statistics (
National : Participation based on national statist.i
Average: Average of the four col umns.
Ball ard*King & Associates Pade® of0



Madi son Valley Area Prel i mi

Mar ket P-oFtr eonmt it ahle

possi bl e.

not t rianntsol a¢epect ed

participants

TabH-e Part.i

C i

statistical
The esti mated participation numbers
att ePrdiamacrey fSegrsviriecsee fAoraenayt

data above, t he

wi | | utilize other facilities fo

pati on Rates mhArgmS20&0 cteo A2 @h3

Acti vit,

Aerobi c
Basketball

Exercise w/
Exerci se Was
Running/ Jog

Swi mmi ng

Vol |l eyball
Wei gHting
Wor kout @

C

TOTAL

Avege 2000 2008

11. 9" 507 534
8. 7% 371 391
19. 5! 833 878
33. 7' 1, 44 1,51
10. 4 446 470
18. 3¢ 781 822
3. 9% 167 176
13. 1" 559 589
11. 8! 505 532

5,61 5,90

2013 Di f f el

563 57
413 41
926 93
1,60 161
496 50
868 87
186 19
621 6 2
56 2 56

6, 23 627
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Anticipated Number of Ti m8y Pakt ngi fgatei nngu mbe
partici paln#él,s tfirnoens Ttahbe average number of ti mes
standards) wi l |l equal the total number of est

Tabll-eAnnual Number of Swi mmer Days

Aver a 2000 | 2008 L 2013 L % Chan

Swi mmi | 37. 3¢ 29,15 30,568 32,40 11. 1%
AverageThe average number of times (by region, i ncome,
This table i ndrieadgemalilbheat o0Oheaepnual a“swi mmer
i's calcul ated asi nogneo niem ddt aaye)d @a i mafimyam®ew hvii che  t4
capture a market share. It al so must be rem
being satisfied by existing aquatic Maagdgisloint i e
Val | eay wAt B a strong | eisure or i @mmttegdt% oconf o el c

annual swimmer days.15 I4hli@Es1 Isavd Imdnetrr alrms/lsa taen niura
on the 2008 population nummbeirmsg fiom fttthen pBdpwl
Secon@B8errvhrceea (8, 755) and using the same 18. 3%

an additional 586 BD 3s wiwnmanres arad s . Capturi ng
swi mmer days would transl|l ate day® ammoudalelry .2, €
this, attracting even a small percentage of t
1,000 facility users a year.

Ball ard*King & Associates Pag@d of0
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Participati oMarCoraeuattioncenters also hfave ot

their f awiitlhi ttyhi s i n mind, and wutilizing info
Goods Association's 2007 survey, the foll owir
swi mming and other recreational activities 1is

Tabl-ePdrticipation Correlati on

Activity % of Swimm % of Activity
Aerobic 21. 6% 37.3%
Basket ball 18. 7% 40. 5%
Exercise Wal k 47 . 8% 27. 9%
Exercise w/ E 32.2% 31. 9%
Running/ Joggi 23.6% 40. 7%
Wei ghHting 20. 7% 32. 7%
Vol |l eybal 9. 7% 42 . 3%

Percent of Swi mniéres:percentage of swimmers who would pa

Percent of Act i Vlihtey pRarcteindiapmgeaentosd: the | isted activity p
SwWi mmi ng.

These onrsehatstics indicate the strong rel at
i n aquatics and ot her activities. These sta
included in an aquatic aertndrert.o i ncrease ove

Ball ard*King & Associates Pag@e df0
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Bel ow di sted a variety of indoor recreation a
of participation.

Summary of SportsThiartokli pathngnrchart summar i z
sports and | eisure acftrioomtilks R2OO0OT7i Niangonal c
Association survey.

TabHK-e Sports Participation Summary

Sport Nat i c Nati on Rank Pri mai
Rank Partici| Pri ma Servi
o Servi Partici

Mi || i

Exerci se Wa 1 89. 8 1 33. 7%
Exer ci siimpgne 2 52. 8 2 19. 5%
Swi mmi ng 3 52. 3 3 18. 3%
Worut at C 8 33. 8 6 11. 8%
Wei ghting 9 33. 2 4 13. 1%
Running/ Jog 11 30. 4 7 10. 4%
Aerobic Exe 12 30. 3 5 11. 9%
Basket ball 15 24 .1 8 8 %/
Vol l eyball 24 12.0 9 3 .99
Rank: Popul fasrpiotryt obased on national survey.

% ParticipaPéemwmament of population thahewBui chapar®&ercvipae e

I n TKibwee can see that SWiommia gn antoito manll" §li envaenlk si
the primargrearbased upon the GorguédepdMadi csiop
Ar e a

Ball ard*King & Associates Pag@ge& aif0
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Compari son
Nati onal S
selected s

f State Stati stUtcisl iwiitnhg Nantfioa nealt
' Goods Associ atpatni,on hreu rmhbod rl ¢
athe state of

Montamparticipation numbers: As sepected bwnwdoad
Sporting Goods Association in 2007.

Tabl-eMont aRarti ci pati on Rates

Sport Mont aRartic Age Grc Largest
(i mutsland ¢

Exercise Wal 340 45 4 45 4
Exercising \ 175 284 284
Swi mmi ng 158 7-11 354
Worut at ClI 109 2814 2814
Weightl ifti:i 233 284 284
Running/ Jog:¢ 156 184 284
Aerobic Exel 137 2814 2814
Basketball 75 127 127
Vol l eyball 11 127 127

Washind®taonici pdathieom:umber of peoldret awmlaro tplaocu s &n pxa)x eidn n
once the activiaty lienas2t0 07/ vyaenadr sofof age.

Age Group: The ageigircohapt he sport he @mget gpoppl when
hi ghest percentage of the age span part
hi ghest percent of an age groups4dt.hat pa
This is a national statistic.

Largest Number :The age group with the highest number of
number of exerci s®»4 wad&egrsoup. i n( Nditee :45°
driven more by the sheer number of peo
popuyl aofi tt he sporTthiisn itshea armget isgpmanl. )st at i

Not e:Age group participation is generally on &
hi ghest rate and t heWhideec!|s wiiningi nnfgt drea niknsé mda r vy
a e a, on the state | eVel swimming actually ran
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Mont asport percentage of participation compar
Uni ted-Boat'asppaopul at i An%3roefprtelseenpepul ati on of
(based6 smtasfg .

Tabl eMdwwt aRarti ci pati on Correlati on

Sport Participatio
Wei ghting 0. 7%
Running/ Jogg 0. 5%
Aerobic Exer 0. 5%
Exercise Wal 0.4%
Exercising w 0. 3%
Swi mmi ng 0. 3%
Wor&kut at CIl 0. 3%
Basketball 0. 3%
Vol |l eyball 0. 1%

Not eSports participation percentages refer to

participates i n a spoMdnttaradl tc d me ss 8fgana thii\ciratei t e
the percentagmatodhepsacrsididce pperomantage of the
Thi s |1 nhdiigcha treast ea of participati on.
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Recreation ESpemdingtRateektt iaaddi ti on to partic
activities ESRI al so emgasoras nuenbree atoifondidX pee
i ndexes this against national number s. The f
TabNe Recreation EpepedidnguPesenti al | ndex
Primary ¢ St atMonotfa United S
Average SP Avage S SP Average SP
Fees for $55.1 48 $74.2 65 $114. 210
Sports
Fees for $59. 6 47 $81.0 64 $127. 210
Recreatioa
Lessons
Social, F $88.8 53 $112. 7 68 $166. (10
Cl ub Memt
Exerci se $63.9 61 $74. 4 71 $104. 210
Equi pment
Talsl e
Ot her Spoc $10.6 71 $10.8 72 $15.1 10
Equi pment
Average Amolmeée &Spemage amount spent for the service or
SP | Spending potenti al index as compared to the
ThePlISindex indicates that behotahlel naarteiaosn atlh ea vree
shows that t Herwsaratse pafobdibdgomti b@eatypepeatlin
anaquatenter may prownidei nydMomabmporiant when
price point for activities and cost recovery
Ball ard*King & Associates Pag@®é aif0
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Map Refcreati on Byeeardintgul edteexnt i al

The map below identifies theatecs¢maatxi dry exper
illustrates the secondary service area bounda
where households with a higher SPI might be i
aguatic center.

Entertainment/Recreation: Index
by ZIP

B3- 244

73-83

B67T-T3

63-67

. 0-

Ball ard*King & Associ ates Pag@é¢g aif0



Madi son Valley Area Prel i mi

Mar ket PotdewrtAmdt hher met hod to measure possib

fitness activities is through the market pote

area are compared with national nunmbneartsi otnh r c

provided by ESRI, the following comparisons a

Table S@orts & Leisure Market Potenti al | ndex
Sport Number of Percent MP |

Aerobi cs 254 6. 5% 6 8

Basketball 242 6. 2% 6 8

Jogging/ Runn 329 8. 4% 84

Swi mmi ng 847 21. 6% 119

Vol l eyball 136 3.5% 94

Wal ki ng for 1,050 26. 7% 99

Weight Lifti 4 34 11. 1% 94

Yoga 141 3. 6% 73

Number of Afdhmétmsumber of adults in the service area pat

Percentage:The percentage of agdulttisciipmttinegy s enr vtihcee sagroer:

MP 1 : Mar ket potenti al index as compared to the née
Th®PI (Mar ket Potenti al I ndex) measures the r
trade area to exhibitorceprutracihna sa mmrgs upnaetrt elr entsa vc
aver agkhe MPI for swimming is wel/ over 100,

activities.
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tic ParticiWi athioount Tdroeurbds :t he hottest treni
et i deBhiof i ncorporating slides, lazy riv
y and other water features into a pool s
ational user . The age olf sédtticopyeins i oa@
re pools appeal to the younger kids (wh
and to families. These types of facil
tend to cotmencfer oan da sftuaryt hleangdeir t o ut
tes into the potenti al to sell mor e &
atively that a | eisure pool can gener
@amal th@eolcost of operation while being

Of note is the fact that patrons s

5D DO 0n —unc
- C 5= — D>

n a conventional aquat ires pfoadisl isttyi.l |
eir cost of operation from user fees.

=
—

e recent emphasis on recreational S
competitive Swi mmi ng, wat er p o
taod aqua fitness) remain as a par
ciated with teaching children how
tive aquatic programs continue to

eratt riemdgrntdwi ng more popular in the aqua
rature therapy pool for relaxation, soci
Il nging i n swimmers who ar eswiomrke mg Whao a:
dvantages of warm water in a different s
ced this type of amenity and created a p

S99 T 0O

fiwlintcit i on i ndoor @adquateild veeningr agoatepgts s
in acceptance with the idea of providing
pen design setting that features a | ot of
ud Wdm odeck. The placing of traditional I
h/interactive | eisure pools and therapy w
mar ket . This idea has praveng Ppoobeopenahn
eation service providers and through inecr
ay for an aquatics experience that i's ne
rument al i n depvpeelad p i fnogr-bac otadruudn aft &y il t y e a .

ess for this type of center revolve arour
ity that has an exciting and vibrant ffee

y orwaheedpauvkdoconcept has also gain
f interactive aquatics activities an
uctures, sand play areas bhedf naanciaéh
I wi th most outdoor aquatic centers
ues generated by the facility i1tself.

ues from patrons xwaédrliienngc e ot hpaaty ifso rn eaw aar

> > oo o
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This concept has carried over to indoor agquat
modi fied to meet the demands and | imitations
aquatic cwen etro hlas yweroy popul ar .

A new concept i's the spray ground, where a n
pl ayground setting where there is no standin
much | i ke a pool.saffeisesnproenchent awheneydtown

| i feguards are not necessary.

Al so changing is the orientation of aquatic
aqguatic feat urseesr vtioc emorreec roefatasafnu lIdgrotrérs tamalt ch
based amenities. This change has all owed for
use of the aquatic portion of the facility as

Swimming is second brehpaoapuleareirtcyi sef wap&i hg a
nationall vy, meaning that there is a signific

20. 3% of the population in the Mountain regio
The | arggreocsutp afgoer partici pation in aquatics ac
over 44% of -1al | p &ritdisci paagteisng/ i n swi mmi ng. Mo |

under the age of 18 year s, and netahaty &walm do
on a regular bag8ivsdawsth &eaaver dhpesofindicates
segment of the population that participates i
consistent basis.
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Bel ow aresdispedt s hactivities that woul d of't
recreation center and the percentage of gr owt
over the | as2t00170 .years (1998

TabP-eNational Activity Trend (in millions)
Sprt/ Acti 1998 Part 2007 Part Percent (
Wei ght Lift 22. 8 33.2 45. 60%
Running/ Jocg 22.5 30. 4 35.10%
Skateboar di 7.7 10. 1 31.20%
Wor kout CIl L 26. 5 33. 8 27.50%
Aerobi cs 25. 8 30. 3 17. 40%
Exerci se We 77 . 6 89. 8 15. 70%
Exercise w/ 46. 1 52. 8 14. 50%
Tenni s 11. 2 12. 3 9.80%
Soccer 13. 2 13. 8 4. 50%
Billiards 32. 3 29. 5 8. 70%
Swi mmi ng 58. 2 52. 3 -10. 10%
Baseball 15. 9 14 11, 90%
Basket ball 29 . 4 24.1 -18. 00%
Vol l eyball 14. 8 12 -18. 90%
Softball 15. 6 10 -35. 90%

1998 Parti cThpeatniuomber of participants per year in the a

2007 ParticTlpatmwmber of participants per year in the &

Percent: Chahlye pergenitnchhe | evel of participation fror
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I n an attempt to develop a more direct compar
l ei sure aati Bindad wme nttAhfleesNr veg ranked the foll

Table R@te of Participation in Leisure Activit
Chart |1 Co Activity Percentag

A Went to Mov 60. 0%

B Exercised 55. 1%

C Gardening 47 . 3%

D Arts Acti vi 39. 0%

E Home | mprove 42 . 4%

F Theme Park 41. 7%

G Attended edig ar 35. 0%

H Pl ayed Spor 30. 3%

I Camped/ Hi ked/ 30. 9%
I n relationship to sports participation and o
very high. One El ement not includeidsiwat dhisn
tel evilte oBurvey of Publ i ccoPmdudtcad aitn o200 2 rten
spend an average of 2.9 hours per day watchin
Chart G

6

5

4

;

2

1
Despite the recent decline in islwi nrnmanmagi npsa ritmne
popul ar However, the focus of swi mming has

around competiti e aquatics with deeper and c

%
emphasi zes shall ow, wartme rwaactteirv,e spocaiyal | @@n s io
aquatic’s facility by families and young <chi
amenities. The sale of daily admissions and
to the appeadl of the | eisure po
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Comparison Report

Through ESRI we are able to compare the Pri ma
State of Mont ana. This -padeoer maeronewi mpl wheg
covered in the report to this point.

Ball ard*King & Associ ates Pag@ea aif0



